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ABSTRACT

Industrialization is a best and perfect strategy for fast economic growth of a country, especially developing countries follow this strategy. It is not only limited to growth matter but also extended to attainment of self-reliance. Industrial development is based on many factors. They are availability of natural resources, size of the country, agriculture productivity, rate of population, efficient system of transportation and communication, educated labour force, effective banking system and government policy at macro level. Proper functional management like financial management, human resource management, production management, marketing management, management information system, research and development activities are require at micro level. Similarly the industry structure, market uncertainty, government decision, technology environment, resources available in the external environment influence as external or macro factors of the companies. If micro and macro things are not balance to maximum extent the companies in the industry become sick and it leads to slow growth rate in the economy. Posited in industrial sickness and turnaround literature, the research emphasized the approach of internal and external factors as shaping the impetus for “sickness” and “revival”. The “firm driven” aspects were identified as internal aspects across (1) “production”, (2) “marketing”, (3) “finance”, (4) “human resources” and (5) “lack of corporate planning”. The “external factors” driven aspects were classified as (1) “industry structure related problems”, (2) “access to resources”, (3) “technology management related problems”, (4) “government support related problems” and (5) “market uncertainty”. The “mediating aspects” were identified as (1) inertia, (2) erosion of competitiveness, (3) coping with pressures, (4) lessened ability to pay and (5) failure risk.


Theoretical Orientation: The research posits across Zhang’s framework and Amoah’s theoretical model with regard to identification of causes that seem to determine the industrial sickness as a phenomenon across Indian textile manufacturing units. The research assumes that organizations fail (Garicano, 2016) on account of lack of incentive problems (perhaps the agents and the responsible people do not act in a manner that puts organizational interests ahead) or due to the lack of bounded rationality in decision making (perhaps the agents or the responsible people do not have  adequate access to required information). The research relies on existing frameworks that suggest the negligible control of the firm bound employees over the exogenous aspects. The research supports the industry organization theory whereas the managerial action and inaction supports the philosophy of organizational psychology. The research study on “industrial sickness” posited across Pearce’s model on “corporate failure and “determination of severity” (used the Altman’s Z-Score), the second stage concentrated on the “identification of causes” (achieved with factor analysis and AMOS modeling)and the last stage emphasized the “turnaround strategies” (content oriented and process oriented) for turnaround. The study concentrated on the traditional textile industry across the United Andhra Pradesh as context.

Approach: The research relied on quantitative analysis of the hypothetical research variables (cause identification) with aid of Likertscale and leveraged the statistical tools across SPSS platform. The next stage of research was operationalized with aid of Altman’s Z-Score based calculations in order to judge the severity of sickness across incumbent textile manufacturing units. The final stage involves the turnaround strategies based on accounting inputs as well as Pearce’s operational and strategic perspectives.

Tools used: The study leveraged the statistical software SPSS and AMOS for factor analysis, SEM modeling and variance analysis. Z-Score test was deployed to ascertain risk consistency.

Findings: The proposed hypothetical model was validated and contributed towards the sequential and systematic identification of internal and external influences on the “industrial sickness”. The turnaround strategies as devised reflected the ethos, the sense of urgency, operational; process oriented focus as well as strategic long term content oriented inclination across Indian textile industry in local perspective. The study based outcomes point towards the extension and application of existing research and theoretical frameworks to Indian scenario and adds to theory building
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Purpose – The purpose of this study is to identify the various factors that determine customer’s repurchase intentions towards online shopping in India. As increase number of consumers are turning towards e-stores to purchase. Yet, many e-stores are stepping back in business or retrenching. Hence, to attract, satisfy and retain online customers, e-retailers need to know the various evaluation criteria’s consumers used while selecting a particular e-store. In this back drop, the study considered online shopping determinants and online shopping outcomes to conceptualize and empirically measure the influence of their impact repurchase intentions. Specially, the study considered effect of service quality, website design, website quality and customer experience on customer satisfaction and then customer satisfaction impact on repurchase intentions through intermediate variable as customer trust. 

Design/methodology/approach – A structural questionnaire was developed to carry online survey on e-shoppers. A total of 413 data sample was collected. The target population includes online consumers from various parts of India. Non-probability sampling was adopted for data collection because of non-availability of sampling frame. Structural Equation Modelling (SEM) has been adopted to confirm model fit and determine the various causal relationships between the research variables. Moreover, analysis of variance (ANOVA) and Post Hoc tests has been carried out to check the mean differences between various demographic variables. 

Findings – The findings of the study state that customer’s gender and age play an important role in Indian online shopping. The perception of youth is not loyal to a seller and their behaviors were found insignificant. The results reveal that e-service quality has a positive effect on e-customer satisfaction, where it also influences the consumer’s behavioral intentions, namely word of mouth, website revisit and repurchase intentions. It is observed that website design, website quality, and online shopping experience had a meaningful and positive effect on customer satisfaction. Also, the testing of the main hypothesis of the conceptual model in the form of a SEM indicates that customer satisfaction positively affects customer trust and customer loyalty. Further it is understood that customer satisfaction has a high relation with customer trust rather than customer loyalty. It has found that customer trust mediates the effect on customer satisfaction on repurchase intentions and also found that customer trust does not act as a moderator between these variables. This means that if customers are dissatisfied trust is not created resulting in no repurchase intentions. 

Implications - On the academic side, this study makes contributions to the e-commerce literature by exploring the impact of customer satisfaction on customer trust, customer loyalty and further to customer repurchase intentions in the context of India. In particular, these current study findings provide support that the casual relationships studied will precipitate repurchase intentions in the Indian e-commerce industry. On the practitioner’s side, this study makes a significant influential role of customer satisfaction on their trust and loyalty and further their intention to repurchase in the Indian context. Therefore this study submits the e-commerce managers seeking to find ways to attract and retain online customers to consider as a behavior that is precipitated by satisfaction and then develops to trust and then manifest to loyalty and consequently repurchase intentions. 

Originality/value - The present study contributes towards the understanding of online shopping as a function of service quality, web design, website quality, customer experience, customer satisfaction, customer trust, customer loyalty and repurchase intentions. Further, the study not only combines these aspects but integrates them in a comprehensive sustainable model to evaluate online repurchase behavior of a consumer. The results obtained, after validating the model, provides clear insights on the areas in which e-shoppers believe their expectations are unmet. 

Keywords – Customer satisfaction, customer trust, customer loyalty, e-service quality, online customer experience, repurchase intentions, web design, word of mouth, website revisit, website quality.
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ABSTRACT

Financial inclusion through Microfinance is regarded as one of the predominant mechanisms to bring the financially excluded peopleinto the mainstream of the banking sectorthrough its grass-rooted and bottom-up approach. In this connection, Business Correspondent Models have been used todeploy the banking services especially in unbanked areas they are working as a thirdparty service provider or agent of the bank. This research study was carried out to find out the impact or usefulness of Business Correspondent program on financial inclusion with reference to the state of Kerala.

In the aftermath of Priority Sector Lending (PSL) norms and roadmap of RBI to cover villages with banking services, many banks beganto associate with the microfinance sector. Thereafter, various banks opened their outlets in the microfinance sector with many products and schemes. Further, theparadigm shiftsin the microfinance sector in accordance withfinancial technology (Fintech), niche banking and divestmentshave occurred in the wake of policy changes and banking innovations.Added to this, many modifications and regulations have been brought by governing authorities like RBI, Ministry of Finance, central and state governments for inclusive financing in India. Therefore, this study is an attempt to investigate banking initiatives in the field of Microfinance in general and Business Correspondent initiatives of banks in particular. The research was directed by setting four objectives such as examiningthe various initiatives of banks in the field of Microfinance for Financial Inclusion in India, to find out financial products, services and operational methods offered by banks for financial inclusion through the Business Correspondent (BC) model, to analyze the effectiveness of Business Correspondent operations on financial inclusion and toillustratesthe demand and supply sides issues of BCs and BC customers in the state of Kerala.

So far, none of the studieson financial Inclusion hascoveredany empirical or analytical studies on banking initiatives in the field of Microfinance especially with reference to Business Correspondent models in the chosen state. This study is confined to 200 Business Correspondents and 400 BC customers from the three districts in the state of Kerala, which were selected judgmentally based on the CRISIL Inclusix report. Many data of this study were collected through the online survey questionnaire by using the Question pro software. Quantitative analysis was employed by using appropriate descriptive or inferential statistical tools with the help of SPSS, AMOS and views based on the nature of data and the purpose of the analysis. This research study was organized into six chapters such as 1-Introduction (Including the Research Methodology), 2-Review of Literatures and Research Gap, 3-Financial Inclusion of Bank through Microfinance, 4-Preliminary Analysis of the data, 5-Data Analysis and Interpretation followed by 6-Findings, Recommendations, Limitations and Conclusions. 

The first objective of the study was framed out to examine various initiatives of the banks in the microfinance sector, their current status and outreach and to know the emerging trends in the sector for financial inclusion. To meet this objective, the qualitative analysis was followed as an exploratory study. Prior to embarking the analysis on the quantitative methods, the validity of the questionnaire constructs or factors was checked by executing EFA and CFA which resulted in the fair value of AVE, CR, (both indicate Convergent Validity) MSV and ASV (Indicators of Discriminant validity)which were obtained after the modified path analysis and models. The outlier deletion (through the SPSS Box plot) and deletion of missing data have been checked at the outset to ensure the usability of the data for statistical analysis and to make the study more fruitful. Initially  Face Validity and Content Validity also were checked after the pilot study.


The Reliability test values of Cronbach Alpha (0.771 and 0.762) indicate the acceptance of internal consistency of both the questionnaires. Thereafter, the second objective of the study was fulfilled through the descriptive analysis which includes demographic analysis of Business Correspondents and Customers of BCs, frequency analysis on forms and areas of BC operations, Income and expenses of BCs, outreach of products and services offered by BCs, frequency of the services availed by the customers and Mean values of the questionnaire statements based on Likert-five point scale in both questionnaires. 


The third objective of the study was addressed by executing the inferentialtest like Independent sample t-test, logistic regression etc. to analyze the effectiveness of Business Correspondent program on financial inclusion. The results of the analyses with respect to the second objective of the study indicate that out of 37 hypotheses, 19 hypotheses are rejecting the alternative inference. The fourth objective of the study (To analyze the demand and supply side issues of BCs and BC customers) was fulfilled through the descriptive and inferential analyses. In this regard, the ratios of products and services offered by BCs and utilization of those services by BC customers have been calculated to know the demand and supply of the banking services  channelized through the BCs. To carry out inferential analysis, Structural Equation Modeling (SEM), ANOVA and independent sample t-test have been performed. 


The results of the analyses reveal that half of the Kiosk based BCs in the surveyed areas are working in the form of Akshaya E-centers which constitute 101 out of 200 BCs. Most of the BCs are working as the agent of State Bank of India and providing the bank account opening facility (186 BCs). Out of 400 surveyed BC customers, only 217 customers utilized the Bank Account Opening facility from BCs, of which 93 bank accounts were opened by private sector employees. The average income of BCs is only Rs. 2730 in a month and expense is Rs. 1010 in a month. Only 34 BCs are channelizing banking services as their main business and 166 BCs are working as parallel to their main business. In terms of selecting the BC’s parent bank, 92 BCs preferred SBI as their parent bank and 34 BCs chose Punjab National Bank out of 200 surveyed BCs. The descriptive analysis with respect to examining the demand and supply side issues of BCs and BC customers reveals that 93% of surveyed BCs are providing Bank account opening facility whereas only 56% customers utilized this facility from the respective Business Correspondents. Overall, it can be quintessentially encapsulated that the BC models have a moderate impact on financial inclusion in the surveyed three districts of the state of Kerala.
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ABSTRACT


The word ‘grievance’ can be defined as an actual or imagined cause for complaint, mainly unfair treatment. It is a feeling of resentment over something believed to be incorrect or unfair. When we talk about employee grievance, it means employees dissatisfaction or expression of discontent towards the various aspect of employment as well as work-related issues in the organizations whether in an explicit or implicit way. Employee’s grievance can be because of wage, working hours, condition of work premises, employment conditions, supervising, communication, unrealistic goals, unfair labour practices, etc. Work premises is a place where products or services are carried out with the help of the most important soft resource that is a human resource. Therefore it is obvious that relations will arise in the employment context. The term “Industrial Relation” refers to a relationship between employee to employer, employee to employee, employer to employer and their organizations which are an important player in the employment. 

“India ranks third in the import of coal preceded by China and Japan. Around 68% of electricity generation is done through coal. The coal mining sector is facing attrition of 11%” (2015 Report). This can be due to the HR practices of the mining companies, grievance procedure, disciplinary issues, working conditions, safety in the workplace, etc. Critics claim that the safety practices in most mines are inadequate, which is causing many casualties. So this study has focused on to identify the major factors of Employee Grievance in Indian Coal Mining Sector and how systematic employee grievance procedure influences the employee retention and employee discipline in the workplace. 

The study has been carried out on mining workers of five Coal Mining Company. The respondent was in the category of Mazdoor, Fitter, Coal Cutter, and Crusher. The data was collected through both primary and secondary sources. By using a set of the questioner, the primary data was recorded from 397 valid respondents. Data is analyzed by using statistical tools SPSS & AMOS. PARETO chart is used to identify the major factors leading to employee grievance. Descriptive statistics (mean score, percentage of the mean score, standard deviation) was employed to examine the major factors causing the grievances, employee grievance redressal procedure, industrial relations and their dimensions used in the present study. This is followed by an appraisal of differences in the perception of the employees about the various constructs framed out in the present study. Such differences are analyzed in relation to various demographic variables. Co-relation & Regression analysis is performed along with SEM in the present study. The primary findings of this study indicated that a positive perception prevailed among the employees of the five organizations sampled with respect to the grievance procedure and Industrial relations. The results obtained provided fairly strong evidence in support of the propounded idea that the employee perception regarding the existing grievance procedure and the industrial relation is positively correlated and the improvement in the level of existing grievance procedure will ultimately lead to improved industrial relations in the sample organizations. The analytical results, based on linear regression and structural equation modeling, strongly supported all the hypotheses indicating that the perception of employees regarding the grievance procedure positively and significantly influenced the industrial relations (including individual dimensions namely, employee retention and employee discipline) of the sample organizations.
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ABSTRACT


This thesis encompasses four major objectives, which investigate the dynamic relations of commodity and equity derivative markets for diversifying risk and portfolio optimization. The objectives of the study emphasize on their persistence of volatility and the volatility spill-overs, time-varying co-movements, causal relations, market/sector interdependence, impulse responses and optimization. It intends to focus on the varying role of commodity futures as an alternative asset class from an asset allocation and portfolio optimization perspective. The first objective, examines the dynamic relations of inter-equity market (sectoral) indices for portfolio diversification. The results revealed that there is a strong co-movement and volatility spill overs between inter-sectoral indices of Indian Equity Market. The evidence of financial interdependence indicates that the financial shocks in one sector will spill-over to another sector. Causality test and variance decomposition results revealed that there is a strong interdependency among the sectoral indices in the Indian equity market, which may not offer diversification benefits to the investor. 

The second objective, investigates the dynamic relations of inter-commodity market indices for diversifying portfolio risk. The Dynamic relations of commodity market indices revealed, a weak co-movements and volatility spill overs between inter-commodity indices of Indian commodity Market. The mixed portfolio with agricultural and non-agricultural commodity can offer diversifying benefits. Either stand-alone Non-Agricultural commodity pair or stand-alone agricultural commodity pair fail to offer better diversifying properties. Causality test and variance decomposition results revealed that there is a weak interdependency among the sectors of Agri commodity and non-Agri commodity sectors in the Indian commodity market. The third objective explores the dynamic relations and diversification benefits of combined portfolio of commodity and equity market indices. Results revealed that the time varying correlations of commodity and equity pairs, are low and negative most of the time. Combined portfolio of commodity-equity can provide high diversification benefits to the investors. Granger causality test results revealed that, there is no short run integration of commodity and equity markets. Variance decomposition results explores that commodity and equity indices exhibit a weak influence on each other. Overall results suggest that the combined portfolio of commodity and equity can offer better diversification properties rather than the stand-alone equity portfolio or stand-alone commodity portfolio. Finally, the fourth objective evaluates the performance of portfolio and optimization benefits of the combined commodity-equity indices using Mean-Variance Portfolio Optimization method. The efficiency of portfolio performance has enhanced by adding commodity to the equity indices. Hence, the commodities can be considered as an alternative asset class in India for diversifying risk and portfolio optimization. The study employed various econometric methods such as DCC-GARCH, ADCC-GJR GARCH and ADCC-EGARCH, Granger Causality, VAR, Variance Decomposition and Mean-Variance Portfolio Optimization. 
Key Words: Commodity and Equity; Diversification of portfolio Risk; Time-Varying Co-movements; Volatility; Causality; Interdependency; Portfolio Efficiency; Optimization; Dynamic Relations.
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